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ABSTRACT 


The influence of long term smoking, (more than 5 packs) by consumers 
relative to shorter term smoking (five packs or less) is evaluated 
in this study. A free carton of either the test cigarettes or any 
"other brand!" was offered to smokers at the end of the test. The 
selectors of the test cigarettes (white carton) were more correctly 
predicted from the attribute ratings than were selectors of the 
"other brand" carton. A major factor for determining carton' 
selection for all smoker groups in both tests was the liking scale. 
The brand smokers seemed to utilize both the liking and intensity 
scales while the other smokers appeared to depend mainly on the 
hedonic attributes. The Marlboro Lights smokers showed a 
significantly higher rejection for the white carton (their own 
brand) than did! Merit smokers. Acceptability ratings, given by 
selectors of the white and "other brand" carton smokers strongly 
suggest a rating threshold which may be predictive of switching 
behavior. Carton selection was best predicted from the most recent 
assessment (after long term smoking). 


Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 
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INTRGDUCTION 


In our product testing with consumers, our standard test consists 
of 5 packs of the experimental cigarette. We had not known 
whether smoking more of the cigarettes for a longer period of 
time would provide ratings different from the ratings after five 
packs or similar to the ratings after five packs. An additional 
objective in this study was to determine the options taken by 
smokers when given a choice between a free carton of the test 
cigarettes and any other brand of their choice. The relationship 
between the choice taken and the semantic ratings is of great 
interest because of the potential to build switching models for 
different smoker groups. At the very least, it may be possible 
to establish a liking threshold above which white carton 
selection would be ensured. 


Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 


1000405463 



- 3 - 


EXPERIMENTAL 


Procedure 


Marlboro Lights 85mm and Merit 85mm were chosen for the extended 
smoking study in order to look at how a successful cigarette 
(Marlboro Lights) would perform in long term smoking and to 
evaluate what were felt to be possible long term smoking problems 
with Merit 85mm, 

Smokers from the Virginia POL panel were contacted. They were told 
that they would receive four cartons of cigarettes to smoke and 
were asked to smoke only these cigarettes. The panelists were 
asked to complete a ballot after smoking five packs of the 
cigarettes and then to continue smoking the cigarettes until they 
had smoked all four cartons. A final ballot was mailed to the 
panelists after three weeks of smoking In order to obtain a second 
rating on the cigarettes. The panelists were instructed that if at 
any time they felt that they were not able to complete the four 
cartons that they should telephone and a completion ballot would be 
mailed to them. 


Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 
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Test Parameters 

Each test was mailed to a panel of 900 smokers. The Marlboro Lights 
extended test was composed of 400 Marlboro Lights smokers and 500' 
85mm 5-15mg smokers excluding Marlboro Lights and; had 798 sets of 
usable ballots (89%) returned. The Merit extended test was composed! 
of 400 Merit smokers and 500 0-10mg smokers excluding Merit, and also 
had 798 sets of usable ballots (89%) returned. Appendix A gives the 
analytical data for both tests. The ballot design for the tests is 
contained in Appendix B. Both assessments taken during the tests 
were made on the following parameters: Mild Taste, Harshness, Good 
Taste, Satisfying, Cool Smoking, Mouth Coating, Dry Taste, Aftertaste 
and Liking. Each' attribute was rated on a 7-point word anchored 
scale. Open-ended questions regarding likes and dislikes were also 
asked. The second! assessment ballot also contained an offer of a 
free carton of test cigarettes or a free carton of any commercially 
available cigarette. 


Analysis 


Analysis of the data involved t-tests to evaluate differences between 
the ratings over time among smokers of the brand, smokers other than 
brand smokers and selectors of white carton or "other brand" carton. 

A discriminant analysis was also done to determine how the ratings 
affected what type of free carton the panelists chose. Using 
discriminant analysis, the data were analyzed on differences between 
the mean ratings, averages of the mean ratings and on each of the two' 
assessments. Analysis of the frequencies between selectors of the 
white carton versus selectors of the "other brand" carton was done to 
determine whether smokers of the brand selected differently than 
smokers of other brands. 


Source: https://www.industrydocuments.ucsf.edu/docs/qhhk0000 
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RESULTS 


Repeated Measures/Cigarettes Over Time 

Appendix C shows tables comparing the differences between the mean 
ratings for assessment 1 and assessment 2 among the various smoker 
groups. When the data were analyzed by brand group over time there 
were few significant differences found between assessments. 
However, when analyzed by selectors of white or "other brand" 
carton the differences over time became more apparent. Therefore, 
the discussion of the results is based mainly on an analysis by 
white carton and "other brands" 1 carton and the qualitative changes 
which were noted from first to second smoking. There was 
essentially no difference in the demographics of selectors of white 
cartons as opposed to those of selectors of "other brand" cartons. 
However, as would be suspectedi, more favorable mean ratings were 
given by white carton selectors then by "other brand" carton 
selectors. 


Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 
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Merit 85mm 


For the Merit 85mm test, Merit smokers who selected the white carton 
(48%) found the cigarettes to become less harsh, more satisfying, to 
have the better taste and to be liked more over time, while Merit 
smokers selecting the "other brand" carton (52%) found the cigarettes 
to become less mild, less satisfying, less cool and harsher over time. 
85mm 0-10mg* smokers selecting the white carton (40%) judged the 
cigarettes to become more satisfying and be less dry tasting and to be 
liked! more over time. On the other hand, the 0-lQmg* smokers selecting 
the other carton (60%) found: the cigarettes to become harsher, less 
cool, more mouth coating, more dry tasting and to be liked less. The 
attribute of dry taste was discriminated on only by the 0-li0mg* 
smokers. Overall, the single most common discriminating attribute was 
acceptability. Merit and O-lOmg* smokers selecting the white carton 
liked: the cigarettes more over time, while 0-10mg* smokers selecting 
the "other brand" carton liked the cigarettes less over time. It is 
interesting to note that on acceptabiltiy it was the males among 
selectors of the "other brand!" carton for both Merit and CHlOmg* 
smokers who found the cigarettes to become less acceptable over time. 


Marlboro Lights 


On the Marlboro Lights test the Marlboro Lights smokers who chose the 
white carton (40%) found the cigarettes to become less harsh, to have 
a better taste and to be liked more over time, while Marlboro Lights 
smokers selecting the "other brand” (60%) found the cigarettes to 
become less mild, more mouth coating, harsher and to be liked less 
over time. The 5-15mg** smokers selecting the white carton (38%) 
found the cigarettes to have the better taste, less aftertaste, to be 
more satisfying, cooler and to be liked more over time. In contrast, 
the 5^15mg** smokers selecting the "other brand" carton (62%) 

found the cigarettes to be harsher, less satisfying, more mouth 
coating, tc have more aftertaste, a worse taste and to be liked less 
over time. In terms of acceptability, the tar groups of 5-10mg** and 
10-15mg discriminated as did the entire 5-15mg** smoker group. 

However, in terms of Intensity over time, the smoker groups of 5-lGmg** 
and 10-li5mg discriminated differently. 5-10mg** smokers selecting 
the white carton found the cigarettes to become milder over time 
while 5-IOmg:** smokers selecting the "other brand" carton found the 
cigarettes to become harsher over time. The 10-15mg smokers made no 
significant discriminations either on mildness or harshness. 


*excludimg Merit 85mm 
**excluding Marlboro Lights 85mm 
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Discriminant Analysis 

Discriminant analysis attempts to classify individuals by means of 
their responses on the rating 1 scales. Of particular interest in the 
case of these tests was how the ratings affected the panelists’ 
choice of a free carton of the brand which they had been smoking 
(White carton) ! or a free carton of any "other brand” (other carton). 
Using discriminant analysis, the data from each test were analyzed 
on four different criteria; l) 1 the mean rating for each scale, 2) 
the difference rating for each scale, 3) the ratings for assessment 
1, and: 4) the ratings for assessment 2. These analyses were done by 
brand group and other smokers on each' of the four criteria. 

Discriminant analysis of the mean difference ratings produced a 
fairly low percentage of correct classification for both smoker 
groups on both tests. However, analysis of the average mean ratings 
gave a better prediction (Table 1):. This means that the change in 
perception from the first to the second smoking had less to do with 
carton selection than the average perception over both smokings. 


TABLE 1 

Discriminant Analysis On Average Mean Ratings 


Expressed 

Choice 


V4763 ' 

Marlboro Lights 

White 

Other 

Other 5-15mg* 

White 

Other 

V4764 

Merit 

White 

Other 

Other 0^*L0mg** 

White 

Other 


Classified Choice 


White 

Other 

Percent Correct 

75 

23 

76.5 

52 

96 

64.9 

163 

33 

83,2 

96 

202' 

67.8 


124 

29 : 

81.0 

58 ! 

106 

64.6 

158 

30 

84.0 

93 

187 

66.8 


*excluding' Marlboro Lights 85mmi 
**excluding Merit 85mm 
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Analyses were next done for 1st assessment ratings and 2nd assessment 
ratings (Table 2). Although the 1st assessment rating classification 
showed a high percentage correct for the white carton, the 2nd 
assessment ratings showed an even higher percentage correct and a 
better classification than the average mean rating classification 
(Table 1). This means that the consumer's most recent assessment 
influences him more in his carton selection than his first impression 
or assessment, assuming that he has been committed to continue 
smoking. It may be possible that, since the carton selection was 
also made at the time of the second or most recent assessment, first 
assessment may well behave the same as most recent assessment, if it 
is the only assessment. 


TABLE 2 

Discriminant Analysis on 1st and 2nd Assessments 


1st Assessment 2nd Assessment 

Expressed Classified Classified 



Choice 


Choice 



Choice 




White 

Other 

Correct 

White 

Other 

Correct 

V4763 








Marlboro 








Lights 

White 

72 

28 

72.0 

84 

18 

82.4 


Other 

66 

88 

57.1 

54 

100 

64.9 

Other 








5-15mg* 

White 

122 

43 

73.9 

146. 

19 

88.5 


Other 

97 

166 

63.1 

89' 

174 

66.2 


V4:764 

Merit 

White 

112 

4:2 

72.7 

129' 

26 

83.2 


Other 

65 

104 

61.5 

56. 

111 

66.5 

Other 

0 -1Omg** 

White 

135 

36 

78.9 

148. 

24 

86.0 


Other 

101 

161 

61.5 

89' 

174 

66.2 


*excluding Marlboro Lights: 85mmi 
**excluding Merit 85mm 

Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 


1000405469 



- 9 - 


B.ecause second assessment appeared more relevant to carton selection, 
the remainder of the discussion will be based upon the data from the 
discriminant analysis which utilized the 2nd assessment. 

In the classification process, different qualitative ratings were 
used by each smoker group In each test. Table 3 gives a summary of 
the F values; which show the relative importance of each scale for 
each smoker group in the decision as to which free carton to select. 


TABLE. 3 

F Values of Variables Used For 2nd Assessment 
by Test and Smoker Group 


V4763 


Marlboro 

Lights 

Other 

5-15mg* 

Variables 

F Values 

Variables 

F Values 

Liking 

72.61 

Liking 

170.59 

Harshness 

6.26 

Aftertaste 

6.65 

Mildness 

6.04: 

Satisfying 

2.50 

Aftertaste 

2.43 

Cool 

1.27 


Merit 


Other 0- 

■lGmg** 

Variables 

F Values 

Variables 

F Values 

Liking 

100.71 

Liking 

162.85 

Cool 

5.78 

Dry 

4.70 

Harshness 

3.18 

Cool 

2.01 

Dry 

2.42 

Satisfying 

1.73 

Satisfying 

1.78 

Aftertaste 

1.4:9 

Af tertaste 

1.63 




For all groups In both tests the scale of liking Is a major factor 
in determining carton selection. The brand smokers themselves seem 
to utilize both liking andi intensity related attributes while the 
other smokers appear to depend mainly on hedonic attributes to make 
their decisions. 


^excluding Marlboro Lights 85mm 
**excluding Merit 85mm 
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Acceptability Ratings 

The discriminant analysis has shown that acceptability is a highly 
important variable in selection' and shows good discrimination. The 
acceptability ratings in Table 4 from the two tests show some 
striking similarities. Overall, selectors of white carton give 
higher mean ratings than do selectors of "other brand” cartons. 


TABLE 4 


Mean Ratings for Acceptability 


V4763 

Marlboro Lights 

1 st 

Assessment 

2 nd 

Assessment 

Significance 

White Carton 

6.17 

6.38 

p<.005 

"other brand" 

Carton 

Other 5-15mg* 

5.38 

5.22 

p< .10 

White Carton 

6.12 

6.37 

pC.OOOH 

"other brand" 

5.08 

4.79 

p<.0002 


Carton 


V4764 

Merit 


White Carton 

6.07 

cr 

O 

p<.0002 

"other brand" 

5.29 

5.18 

NS 

Carton 




Other 0-10mg** 




White Carton 

6.03 

6.33 

p<,.0001 

"other brand" 

5.00 

4.78 

p<.005 


Carton 


^excluding Marlboro Lights 
**excludlng Merit 
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The range of the means for white carton selectors is 6.03-6.40, 
while the range of the means for "other brand" carton selectors is 
4.78-5.38. White carton selectors give higher ratings on the 2nd 
assessment while "other brand" carton selectors generally gave 
higher ratings on the 1st assessment. This would seem to indicate, 
at least within the context of these tests, that the mean 
acceptability rating must be above 6.00 in order for the smoker to 
be a white carton selector. Or viewed fron another perspective, a 
mean acceptability rating above 6.0Q 1 must be achieved by a cigarette 
before willingness to switch is present. Based on 2nd cigarette 
assessment, this mean may be as high as 6.33 to 6.40. Thus there 
would seem to be an hedonic threshold above which smokers would: 
convert to the test cigarette and below which smokers would remain 
with known brands. It has been shown- in previous studies that there 
is a high correlation between- acceptability ratings and purchase 
intent ratings. A technique such as an hedonic threshold measurement 
could make it possible to predict purchase intent ratings. Whether 
the measure would then be translated into actual purchase will 
require further validation. 


X2 Analysis of Selectors of 

White Carton vs "Other Brand" Carton 


A X2 analysis was run on the data looking at selectors of white 
carton versus "other brand" carton to determine whether smokers of 
other brands selected the test cigarettes to the same extent as the 
brand smokers. Table 5 shows frequency of response to white and: 
"other brand" 1 carton selection among the brand smokers as well as 
other smoker groups in the Marlboro Lights study. 


TABLE 5 

White "Other Brand 


Marlboro Lights (N=*268) 
Other 5-15mg* (N=»429) 
Winston (N=140) 

Winston Lights (N~58) 
Merit (N=49) 

Vantage (N=*36) 


106: 

(40%) 

162 

(60%) 

170: 

(40%) 

274 

(60%) 

53: 

(38%) 

87 

(62%) 

22 

(33%) 

36. 

(62%) 

16: 

(33%) 

33 

(67%) 

1-1 

(31%) 

25 

(69%) 


^excluding Marlboro Lights 85mm 
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The response frequencies were not different between' Marlboro Lights 
smokers and the other 5-15mg* smokers. However, with the Marlboro 
Lights smoker group and the 5-15mg* smoker group there was a 
significant higher number of responses for the ‘'other brand" carton 
(X2=ll .70', ldf ;X2~25.21, ldf) . All the brands composing the other 
5-15mg* smoker group behaved similarly to the group as a whole. 

Table 6 gives the response frequency for the Merit study. Merit 
smokers are shown to respond differently to carton selection than 
the other 0^-lOmg** smokers (X2=5.24, ldf). For Merit smokers white 
or other carton were selected with equal frequency, while the other 
Q-10mg** smokers more frequently selected the "other brand" carton. 


TABLE 6 


White "Other Brand" 


Merit (N=330) 

158 

(48%) 

172 

(52%) 

0-10mg** (n=444) 

176 

(40%) 

268 

(60%) 

Winston Lights (N=80') 

32 

(40%) 

48 

(60%) 

Vantage (N=66) 

19 

(29%) 

47 

(71%) 

Camel Lights (N=28) 

16 

(57%) 

12 

(43%) 

Parliament Lights (N=28) 

9 

(32%) 

19 

(68%) 

Carlton (N=13) 

13 

(34%) 

25 

(66%) 

Kent III (N=31) 

13 

(42%) 

18 

(58%) 

Golden Lights (N=30) 

12 

(40%) 

18 

(60%) 


*excluding Marlboro Lights 85mm 
**excludlng Merit 85mm 
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DISCUSSION and CONCLUSIONS 


Extended: smoking was initially designed to study the changes, both 
qualitative and quantitative, which take place from the initiation 
phase of smoking (1 cigarette to 100) through the familiarity phase 
of smoking (consumption of several cartons). It has been shown here 
that smokers who select the white carton Intensify their ratings on 
positive attributes between the two rating phases, while selectors 
of "other brands" further reduce their ratings on' positive 
attributes. Utilizing the qualitative attributes to classify choice 
of free carton, It was also shown that white carton selectors are 
more easily classified than, "other brand" carton selectors. 

Brand smokers seem to be using the parameters of both liking and 
intensity in their selection of a free carton, while smokers of 
other brands appear to depend mainly on hedonic attributes. This Is 
evident in both the discriminant analysis as well as the repeated 
measures analysis. The mean acceptability ratings among white 
carton selectors suggest the possibility of developing a switching 
threshold. 

Frequency of conversion to white carton or "other brand" carton 
differed between tests. The Marlboro Lights smokers showed a 
significantly higher rejection for the white carton than did the 
Merit smokers who were almost equally split between the two. This 
may be due to a difference in image consciousness between the two 
brand! smokers. However, other 0-10mg smokers, excluding Merit, 
rejected the white carton by significantly selecting the "other 
brand!" carton. Other 5-15mg smokers, excluding' Marlboro Lights, 
fell in line with the Marboro Lights smokers by selecting the "other 
brand" carton. 

Much more work needs to be done on quantity smoked and its effect on 
consumer choice. In this study, the time between carton selection 1 
and phase 1 assessment was quite lengthy and future tests; should be 
designed! to build discriminant functions for carton selection when> 
the selection Is made Immediately after various quantities smoked 
from I cigarette to 4 cartons. Since this study was designed to 
evaluate extended testing 1 itself, consumer choice models for varying 
quantities smoked has not been fully explored. Future research will 
attempt to address these issues. 


Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 
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PHILIP MORRIS. U. S. A.. 

I N T E R - 0 R F liG E C 0 R: R E S P O N 0 E N, C-E 

R l.CHHOH D. VIRGIN! A 1 


To: 

F rora: 
Subj erf: 


Mr. Ji. E. Wickham 


Date: February 2, 1981 


Elizabeth. Chambers 


Virginia POL - 4763 
Submitted; by C. Kounnas 

D1A3 ; = Black. N4 = Marlboro Lights. 85 Cigarettes 

The: data for a monadic test of Marlboro Lights 85 cigarettes’ 
are 1 given. The purpose of this test is to: obtain information! an 
the: l'ong term smoking; acceptability of Marlboro Lights; 85 cigarettes. 

These cigarettes will be unidentified to’ the 1 panelists. 


Marlboro Liahts 85 


IBMi Code 


D1AB 


Smoke 

Butt Lengthy rrm 34: 

FTC Tar, mg/ciqt. 10.7' 

N iicot i ; ne,. mg/c ig t. 0:. 76 1 

Pufif s/cigt. 7.4 

Filtration Sff.,. % 53 

Cigar et te 

TotafRlD, in. of H 2 O 5.1 

Static Bum. Time,, min. 7.2 

Length,, mm 84.6 

Circumference, imii 24.9 

Paper 

Add 1 1 ive,. type Ciit. 

Porosity,, sec. 17. 


EC: 

cc: 


Filter 

RID,, in. of HhO: 

Length, rrm 
Weight, g 

Tipping: paper le.ng.th,. rrm 
Dilution,. % 

Fil ler 

Total alkaloids,. % 

Total reducing sugars,. % 
Wt. of. tob. , g 
Rod Density, g/cc 


3.9: 

2:5,1 

0.20 

31 

15: 


1 .60i 

5.0 

0.711 

0.242 


rr rv e 

U \i 1 -r 

/,- T 

M'' 




Mr. 

T. TV. 

Good ale 

Mr. 

Ji. 

S. 

Csmalov 

Mr. 

H . 

L... Spielberg 

Dr. 

W. F. 

Gannon 

Mr. 

F . 

L. 

Cavlor 

Mr. 


N. K bunts as 

Mr. 

. L, F. 

Meyer 

Mr. 

H. 

G. 

Carnal 

Me. 

Ms* 

ft.; 

'dost 

Cantaie.. 
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PHILIP MORRIS. U. S. A. 

I NTER-OiFF I CE C 01 R R E S P 0 N D E H C E 
RICHMOND,. VI R61 Nil A 



Fro'*: 
Subj ecf: 


Mr. J. E. Wickham Date:: February 4, 1981 

Elizabeth Chambers; 

Virginia POL - 47.64 
Submitted by C. Rounnas 

D1AC. = Black S2 = Merit 85; Cigarettes. 

The data for a monadic test of Merit! 85 cigarettes are given. 
The purpose of this test is; to: obtain information, on the long term 
smoking acceptability of Merit 85 cigarettes. 

These cigarettes will be unidentified! to the panelists. 


I 

I 

L 

l 

l 


Merit 85: 


IBM C6de 
Smoke 

Butt Length, mm 
FTC Tar, mg/cigt. 
Nicotine, mg/cigt. : 

Puffs/cigt. 

Filtration Eff., Z 

Cigarette 

Total RTD;,. in. of II 2 O 
Static Burn. Time,, min. 
Lengthy mm 
Circumference, mm 

Paper 

Additive,; type 
Poros ity,, sec. 

Filter 

RTD, in. of H 2 0. 

Length, mm 
Weight, g 

Tipping, paper length, mm 
Dilution i, Z 

Filler 

Total alkaloids, Z 
Total reducing sugars, Z 
Wt. of Cob.., g 
Rod Density, g/cc: 


EC:rrs 


cc: 

Mr. 

T. T. 

, Good ale 

Mr. 

J . 

S 


Dr. 

W. F . 

, Gannon 

Mir. 

F. 

L 


Mr. 

L. F. 

Meyer 

Mr. 

H . 

G 


D1AC 


35 

7.5 

0.56 

7.5 

59 


5. 2‘ 
7.2 
84.3 
24.9 


C it. 
14 


4.6 
25:. C 



Osmalov Mr. H. L.. Spielberg 

Davlor Mir. C. Nl. Kounnas 

Daniel Ms. F. West 

Ms. A. Canti 
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PRODUCT OPINION. LABORATORY - P.O. Box 26563 . Richmond!, VA 23261 - Phone: (804) 271-3368 


ONLY THE PERSON WHOSE NAME APPEARS 
ON THIS LABEL SHOULD TAKE THE TEST. 


PLEASE 

RETURN BALLOT BY: 


V-4764-2 (BLACK CODES): 


Please print name/ad titles s corrections 
an label. Does the change apply to¬ 
ol! family members _ or just to 

you _? 

If Address Changed : What is your 

new phone numtser? (Plfease include 
area code.). 


Dear Panelist: 

Please complete this ballot after you have smoked five packs of cigarettes. Read the directions 
carefully before completing the ballot. 

When the balilpt is completely filled out, please return it to me in, the enclosed postaqe^paid 
envelope. Thank you very much--your cooperationiin this test is mast helpful. 


c/.^-oCc 


Study Leader 


RARTl V 


Read the phrases at each end of each line of boxes. Which phrase do you think describes the cigarette 
coded S2 1 • I'f the one on the left describes it better, mark an X' in one of the boxes on the left aido^-the* 
more you think the description is true, the closer to the left side. If you think.the phrase on the right 
side of the boxes is a better description, mark one of the boxes on the right aide--again the truer it 13, 
the closer to the right aide. 


THE CIGARETTE CCOED S2 . . . 

i 


1 

Does not have a mild,taste 

□ 

□ 

□ 

1 

r 

la not harsh 

□ 

□ 

□ 

I 

Does not have a good taste 

□ 

□ 

□ 

l 

Is not satisfying 

□ 

□ 

□ 

X 

Is not cool smoking- 

□ 

□ 

□ 

w_ 

Does not leave a coating 
in my mouth 

□ 

□ 

□ 


Does not have a dty 
taste in the mouth. 

□ 

□1 

□ 


Does not leave an 
aftertaste in my mouth 

□ 

□ 

□ 


I dislike extremely 

□ 

□i 

□ 


□ 

□ 

□ 

.□ 

Hto a mild' taste 

□ 

□' 

□ 


Is harsh 

D 

□ 

□ 

□ 

Has a good taste 

□ 

□ 

□ 

□ 

Is satisfying 

□ 

o 

□ 

□i 

Is cool smoking 

O 

□ 

□: 

0 

Leaves a coating 
in my mouth 

□ 

□I 

□ 

□ 

Has a dry. taste in 
the mouth 

□ 

□ 

□l 

□ 

Leaves an: aftert aste 
in my mouth 

□ 

□ 

□ 

□ 

I like extremely 



NV-3A 


Source: https://www.industrydocuments.ucsf.edu/docs/qhf 


1000405479 








PART II 


I.. W!nat f if anything, did you: like about the cigarettes?! 


■sr.) 


endi. ho?r 

C> v i .cn son 
o? :o 

2. What, if anything, did you dislike about the cigarettes? 



3. How many of THESE TE5T cigarettes are you stroking per day? 


. N V ' 


What brand do you usually smoke? ___ 

| (Please be specific, e.g., Marlboro Lights, Kent III, Kool 1 Hilda, etc.): 

Is it filtered? 1 Q Yes [0 Ho (check one) 

la it menthol 1 ?: CH Yes (0 Ho (check one): I 

♦If it is filtered, is it F I King■ Size (.95™ or lesa)i or fH Extra Long ('100/120mm)?.■ J 


*If needed: 1 use scale belcw to determine cigarette length. 

|W-Place End af Cigarette Here 

80 85 100 120 mm 


THANK YOU.! 


For your help, we will, send: you one additional carton of these cigarettes coded 
that you have been smoking or a carton of any. commercially available cigprette. 


Which would you prefer? 

D: Cigarette coded ??■ 

□ Other ____ 

(Please specify: exarole,, Marlboro Lights, Kent III, Kool M ilds, etc.): 


r 

r 

r 

r 

r 

r 

r 

r 

r 

i 

i 

i 

i 

i 


Source: https://www.Industrydocuments.ucsf.edu/docs/qhhRuOuO 
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APPENDIX C 


V4 76 3 MARLBORO: LIGHTS 8 Siam 


Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 


1000405481 





IrHBES not HAVE a MILD TAS TE TO 7 = H*$ A MILD TASTE 


NUMBER SCALE RATINGS 


/ 


_ BALLOT I 

BALLOT IT 

SE OF MEAN 

PROBABILITY 

MARLBORO LIGHTS 85 M M SMOKERS 

?62 

5.96 

5. 91 

. 0837 

.5917 

ACFS 18-34 

11 4 

5. 87 

5.75 

-- .1154 

. 3261 

AGES 3 5-50 

6 2 

6.0 2 

5.94 

.1631 

• 62R5 

ACES 51 + 

86 

6.03 

6. 10 

.1677 

.6817 

FFMALF MARLBORO LTS SMOKERS 

96 

5.85 

6.06 

.1404 

.1373 

AGES 18-34 

4 1 

5.83 

5.93 

. 2060 

.6434 

A HK H T5-S0 

19 

.. 5 . B 9 

5.95 

. 2807 

.8474 

ACES 51+ 

36 

v v 5.86 

b 6.28 

.2532 

.1051 

VALE VARLB PRO LTS SMOKERS 

166 

=: 6.02 * 

5.83 

.1029 

.0593 

ACES 1 R - 3 4 

73 

6.09 

5.66 

.1373 

.0903 

ACES 05-50 

43 

6.07 

5.93 

, •<*. -2013 

. 4 9 R 9 

ACES 51+ 

50 

6.16 

5.98 

.2189 

. 420 1 

WHITE CARTON ^ARL LTS 

10 4 

6.12 

6.28 

f 5 ; .1283 

.2026 

OTHER BRAND MARL LTS 

158 

■ 5.85 i 

5.67 

\v ;• ' * .1092 

.0908 

85M W MARLBORO SMOKERS 

23 

6.3 9 

6.26 

.3788 

.7332 

""ACES 18-34 

"8 

5.75 

6.50 

. 7008 

. 3210 

ACES 35-50 

. 3 

7.00 

6.0 0 

l.GOOO 

. 42 38 

ACES 51+ 

12 

6.67 

6.17 

'S' . 4687 

.3097 

MALE M A PLBDRO 

16 

' 6.19 

6.06 

.5468 

. 8166 

ACES 1R-34 

7 

5.57 

6.43 

.7997 

. 3261 

ACES 35 AND OVER 

9 

6.67 

5.78 

.6759 

.2236 

F F M Af. p MARLBORO 

7 

6.86 

6.71 

.14 2 9 

.3579 

AGES 1 P-34 

1 

7.00 

7.00 

.0000 

1.0000 

ACES 35 AND OVER 

6 

6.83 

6.67 

.1667 

.3652 

85MM ^-lQMC SMOKERS (EX MARL LTS) 

20 3 

5.90 

5.94 

. 0922 

.7104 

ACES'18-44 

52 

6.04 

5.85 

.1738 

- 2730 

AGES 35-50 

57 

6.8? 

5.79 

.1769 

.8378 

AGES 51+ 

94 

5.87 

6.07 

.1366 

.1385 

MALES 5-10 MG SMOKERS 

122 

5.93 

5.94 

.1079 

. 8742 -- 

FEMALE 5-lO«C SMOKERS 

81 

5.86 

5.93 

.1651 

.7109 



R & I) 



^St'EOtOOOl 


Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 





rmiw- 

OTHER RP AND 

B5MW 10-1 SMC SMOKERS 
AGES 18-3 4 
ACES 35-50 
A GES 51 + 

VALE 10-15MG 
FFM A L r 10-15MG 
WHITE CARTON 
OTHER BRAND 


AGES 18-34 
ACES 35 AND 07ER 
MALE 5-15MG SMOKERS 
FEMALE 5-15MG SMOKERS 
WHITE CARTON 
OTHER RPAND 

WHITE CARTON SELECTORS 
OTHER BPAND 


-^ 

-S7T6 " 

"^6.45“^ 

. 1 S2C"~ 

.0442 

12 8 

5.75 

5.65 

.1229 

.4154 

23 2 

6« 07 

6.01 

'.0929 

.5541 

50 

5.50 

5. 44 

.2068 

.7701 

80 

6.0 9 

6.17 

.1511 

.5713 

/ - “10 3 

“ 6.33 

6.17 

.1428 

_ _ .2444 

148 

5.97 

5.95 

.1235 

.8217 

84 

6.24 

6.13 

.1366 

.4410 

~ ' 9? 

6.50 

6.42 

.1138 

.5126 

140 

5.79 

5.74 

.1348 

.7497 

MARL LTS) 435 

5.99 

5.98 

.0656 

. 8280 

102 

5.77 

5.65 

.1341 

.3463 

333 * 

6.0 6 •* -*'r 

6.08 , 

.0752 

.7768 

' 270 

* j. 5.95 ’ :i 2 

5.94 

. 0833 

.9266 

165 

w :.. 6.05 

6.0 3 

.1067 

.8154 

' 167 

6.35 

6.43 

: - .0870 

.3759 

v 26 8 

5.77 

5.70 

.. .0915 

• 4456 

• 30 9 

',j / 6.31 

6.40 

l ■> '* • 0 6 5 9 

.1376 

47 3 

- <■) ■ 5-79 * 

5.67 

. .0669 

.0847 




PRODUCT OPINION LABORATORY : DATA BASED UPON 798 USABLE RETURNS ANALYZED JUNE 1982 
V4763,EXTENDED SMOKING OF 85MM maRLPORO LIGHTS . y ■■ . . 
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Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 







TTnr.r: 7 


-> 


1 = I S NOT HARSH TO 7 = IS HARSH 



NUMBER 

SCALE 

RATINGS 





BALLOT I 

BALLOT II 

SE OF MEAN 

PROBABILITY 

MARLBORO LIGHTS 85MM SMOKERS 

260 

2.08 

2.10 

.0879 

.7578 

AGES in-14 

115 : : 

2.09 

2.23 ' 

.1466 

~ .3467 

AGES 15-50 

62 

2.10 

2.16 

.1523 

.6768 

AGES 51 + 

81 

2.05 

1.89 

.1469 

.2896 

FEMALE u l RL RORU LTS SMOKERS 

96 

2.0 4 

1.97 

.1534 

.6409 

AGES 1R-34 

42 

1.98 

1.88 

.2679 

.7243 

AGES 95-50 

• 19 

‘ 2.26 

2.47 

.2712 

.4535 

AGES 51* 

35 

■ 2.00 

1.80 . 

.2312 

.3973 

M A L p MARLBORO LTS SMOKERS 

16 4 

2.10 

2.18 

. 1068 

. 4 309 

AGES 16-34 

71 

2.15 

2.42 -V 

.1715 

.1105 

AGES 15-50 

41 

2.02 

2.0 2 "vf 

.1853 

1.0000 

A Gt's 

4 R 

2.08 

1.96 ■ R 

.1921 

.5254 

WHITE CARTON MARL LTS 

10 1 

1.73 * 

1.47 

.1112 

= :: .0192 

OTHER B R a V [) marl LTS 

157 

2.11 

2.52 * 

. 1240 

.0789 

8 r iHw wiRI.nORO SMOKERS 

21 

1 .81 

1 .57 

. 3000 

.4424 

AGES 10-14 

8 

2.25 * 

1.88 

.1830 

.0777 

AGES 15-50 

3 

1.00 

2.00 

1.0000 

.4238 

AGES 51* 

10 

1.70 

1.20 

.5217 

.3653 = 

MALE "AUt.nQRO 

1 5 

2.07 

1.73 

.4216 

. 4479 

AGES lf } r.14 

7 

2.4 3 * 

2.00 

. 2020 

.0766 

AGES 15 AND OVER 

8 

1.75 

1.50 

.7962 

.7591 

FEMALE MARLBORO 

6 

1.17 

1.17 

. 0000 

1.0000 

AGES 18-3 4 

1 

1.00 

1.00 

.0000 

1.0000 

AGES 15 AND OVER 

= 5 

“ 1.20 

1 .20 

. 0000 

1.0000 

85 M M 5-10 MC SMOKERS (EX MARL LTS) 

201 

2,22 

2.32 

.1071 

.3316 

AGES 18-14 

52 

2.25 

2.35 

.2302 

- 6 8 11 

AGES 15-50 

5 7 

2.1 6 

2.35 

. 1978 

.3348 

AGES 51* 

92 

2.24 

2.29 

.1525 

.7229 

MALES 5-10MG SMOKERS 

122 

2.11 

2. 31 

.1337 

1.0000 

FEMALE 5-10MG SMOKERS 

7 9 

2.08 

2.34 

.1772 

.1337 


k. 


R & 


t'SlL'OtOOOl 

f, 1 (I 


Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 




f WHITE CARTON"'” 

T 


T791 

l. Bl 

— 


. 20 35 

- .5643 

OTHER BRAND 

126 


2*39 

2.63 

* 


.1195 

.0456 

85MM I0-15MG SMOKFRS 

" 232 


1-88 

1.98 


■ . .. 

.1051 

.3711 

AGES 18-34 

5 0 


2.20 

2.40 



.2571 

.4465 

AGES 35-BO 

BO 


2.06 

2.05 



. 2071 

.9507 

AGES SU 

10 2 

— - 

1.59 

1.72 



.1236 

. 3055 

MALE 10-15MG 

148 


2.01 

2.03 



.1233 

.8641 

FEMALE 10-15MG 

84 


1.65 

1.88 



.1926 

.2420 

WHITE CARTON 

92 


1.52 

1.53 


. 

.1462 

.9390 

OTHER BRAND 

140 


2.12 

2.27 



.1455 

. 3049 

ALL RBMm 5 = 15M6 SM0KERS<EX 

MARL LTS) 433 


2.04 

2.14 



.0750 

.1830 

A GFS 18-34 

102 

o 

2.23 •* *■ r 

2.37 



.1714 

.3974 

AGES 35 AND OVER 

* 331 r 

s ■*' 

V,' ! 

1.98 *'' 

2.0 7 



.0828 

.3087 

VALE 5-15MG SMOKERS 

: 270 

O \ 

2.15 

2.16 



.0905 

• 8930 

FEMALF 5-15 M G SMOKERS 

163 

\ 

1.96 

2.10 

* 


.1309 

.0592 

WHITE CARTON 

• 16 7 


1.71 

1 .66 


. L * 

.1216 

.6964 

OTHER BRAND 

26 6 


2.25 

2. 44 

* 

, 

. 0951 

-0421 

WHITE CARTON SELECTORS 

30 5 

' '■ , 

1.66 

1.55 

- -tj 

f f ; ' i . 

•J 1 '■jJ ? ' 

.0778 

.1617 

OTHER BRAND 

470 

■ :\y 

2.30 V 

2.46 

★ 

\ . ’ / 

. 0732 

.0279 







•X y 




PRODUCT OPINION LABORATORY : DATA BASED UPON 798 USABLE RETURNS ANALYZED r JUNE 1982 
V4763,EXTENDED SMOKING OF R5MV MARLBORO LIGHTS " "". '**' 
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Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 







TTPLE =7 




1=D0FS NCJT *1AVE A GOOD TASTE TO 7=HAS A GOOD TASTE 


NUMBER SCALE RATINGS 




— r BALLOT I 

BALLOT IT SE 

OF MEAN . 

PROBABILITY”" 

MARLBORO LIGHTS 85MM SMOKERS 

262 

5.79 

5.79 

.0830 

.9623 

ACES 18-34 

114 

5.82 

5.90 ~ 

.1111 

~ .4375 

ACES ? 5-50 

62 

5.73 

5.63 

. 2053 

.6442 

AGES 5H 

66 

5.80 

5.77 

.1437 

. 80 40 

FEMALE w A HI. PflRO LTS SMOKERS 

96 

5.73 

5.81 

.1551 

.5989 

ACES 18-34 

41 

47 5.73 j 

6.17 * 

. 2008 

.0326 

ACES 35-50 

19 

5.63 

5.16 

. 3535 

.1945 

ACFS 51ft 

36 

1- : 5.78 

;'-7 5.75 

.2803 ' 

.9184 

MALE MAHLRIJPn LTS SW0KERS 

166 


5.78 

.0957 

.6643 

ACFS l c -34 

7 3 * 

■ V* 5.86 ' 

5.75 . .!> 

.1273 

.3963 

ACFS 35-50 

4 3 

5.77 

5.84 ' -- 

.2499 

.77 80 

A C F S 5 1 4- 

50 

5.82 

«, . •; ; 

5.78 J . 

• i 

.1456 

.7810 

WHITE C APTnV MARL LTS 

10 3 

6 .21 , 

6.45 * \ 

.0896 

.0104 = = z == r 

OTHER PR A NO MARL LTS 

159 

\r.f . 5.52 V 

5.37 \* 

.1226 

.2380 

85 M M MARLROPO SMOKERS 

23 

! \ 6.0 4 

6.04 

. 3666 

1.00 00 

ACES 18-34 

8 

\ ‘ » 6.38 

6.00 

. 3239 

.2850 

ACES 35-50 

3 

' \ 6.67 

5.67 1 

1.5275 

.5797 

ACES 51* 

■ 12 

5.67 

6.17 

.5573 

. 3924 

MALE w A R L P 0 R 0 

16 

5.81 

5.69 

. 5234 

. 8091 

ACFS 18-34 

7 

6.29 

5.86 

. 3689 

. 2896 

ACES H5 AND OVER 

9 

5.44 

5.5 6 

.9044 

.9009 

FFMALF M A RL PORO 

7 

6.57 

6.86 

.1844 

.1707 

ACES 18-34 

1 

7.00 

7.00 - 

. 0000 

1.0000 

ACES 35 AND OVER 

6 

6.50 

6.83 

.2108 

.1734 

85MM 5-1 CMC SMOKERS (FX MARL LTS) 

203 

5.60 

5.64 

.0972 

.6886 

ACES 18-34 

5 2 

5.81 

5.75 

.1871 

.7570 

AGES 35-50 

5 7 

5.35 

5.33 

.1779 

.9186 

ACES 5 1 * 

94 

5.63 

5.76 

.1484 

.3961 

VALES 5-10MO SMOKERS 

122 

5. 44 

5.64 

.1341 

.1410 

FEMALE 5-10 MO SMOKERS 

81 

5.8 3 

5.63 

.1331 

.1380 


___ _ 

i R & D 


98fc£0l?000I 

!i ! li 


Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 






f WHITE CARTON 

-TS-- 

- 6*o r 

-■ 

6.39 

♦ 

.1746 

.0359“ 

> 

OTHER BRAND 

127 

5.84 


5.18 


.1120 

.1586 


05MM 10-15MG SMOKERS 

23 0 

5.58 


5.53 


.0933 

.6151 


AGES 18-34 

/ 50 

5.10 


5.28 


.1777 

.3172 


*r,Rf, 35-50 

79 

5.68 


5.48 


.1585 

.2023 

, 

AGES 51 + 

10 1 

5.7 3 


5.69 


.1482 

.7860 


MALE 10-15MG 

147 

5.52 


5.51 


.1215 

.9542 


F F w A L F 10-15 MG 

8 3 

5.69 


5.57 


.1438 

. 4095 


WHITE CARTON 

92 

6.16 


6.42 

* - - 

. 1407 

.0636 


OTHER BRAND 

138 

5.19 

* 

4.93 


.1213 

.0360 


ALL 85«« 5-15MG SMOKERS(EX 

MARL I TS) 433 

5.50 

. . ■ •. 

5.58 


.0673 

.9147 

-—— 

AGES 18-34 

102 

^ 5.46. 

5.52 


.1291 

.6543 


AGES 35 AND OVER 

. 331 O 

5.63 

* : '■ V- 

5.60 


.0786 

.7297 


HALF. 5-15M0 S^lKERS 

* 26 9 - 

5.4 8 


5. 57 


.0901 

.3 454 


F Fm AL F 5-15MC S u IJKT F RS 

164 

:•5.76 


5.60 


.0978 

.1030 


WHITE CARTON 

■ 168 

6.10 


6.41 

* 

.1101 

.0057 


OTHER BRAND 

V 26 5 ; 

5.26 

* 

5.05 


. 0828 

.0123 


WHITE CARTON SELECTORS 

. ■* 30 9 ’ “sA / 

6.19 


6.45 

* 

.0699 

.0005 


0THF8 BRAND 

4 f> 8 ’ 

f . ■ s' y * . ’ 

' ,\- f A 

5.32 

* 

5.17 

i 

\ 

„ .0665 

.0199 


PRODUCT OPINION LABORATORY 

: DATA BASED UPON 798 

USABLE 

RETURNS 

ANALYZED JUNE 

1982 



V 47 6 3 , EXTENDED SMOKING nF 

85 M w MARLBORO LIGHTS '• 
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fl 
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I • ^1 Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 






Tim:?. 4 


' ' 

> 

1-IS NClT SATISFYING TO 7 = TS S 

ATISFYING 






NUMBER 

SCALE 

RATINGS 





BALLOT I 

BALLOT TI 

: “ SE OF MEAN 

PROBABILITY ~~ 

MJRLRnRR MHHTS S'? MM SMOKERS 

262 

6.80 

5.76 

.0807 

.5779 

ACFS IP-31 

114 

5.P9 

5.85 

= .1155 

.7598 

ACES 75-50 

63 

5. P2 

5.65 

.1847 

.3424 

AGP S 51 + 

86 

5.6 7 

5.71 

.1398 

.7991 

F E M A L r MARLROPn LTS SMriFEPS 

. 9P 

5.90 

5.90 

.1376 

r 1.0000 

ACES ip-34 

42 

5.95 

6. 19 

.1892 

.2129 

ACES 35-50 

20 

5.80 

5.40 

. 2753 

.1595 

AGES 51+ 

36 

5. P 9 

5.83 

.2580 

.8252 

HALF. u ARt.F0R0 LTS SMOKERS 

164 

5.74 

5.67 

.0996 

. 4704 

AGES 1 P-34 

7 2 

5.05 : 

5.65 

.1435 

.1765 

ACES 75-50 

47 

5.83 

5.76 

.2395 

.7644 

ACES 51 + 

50 

5.52 

5.62 

.1545 

.5275 

WHITE CARTON V A RL LTS 

10 2 

6.25 

6.38 

.0921 

-.1658 .* 

FIT H ER BRAND MARI. LTS 

16 0 

- 5.51 , 

5. 36 

.1178 

.1834 

85 MARLBORO SMOKERS 

23 

5.57 

5.48 

. 2428 

.7236 

A C P ‘, S 1 8-74 

P 

5.88 

5.75 

. 2266 

.6026 

ACES 35-50 

7 

6.3 3 

6.00 

. 3333 

. 4238 

ACES 51 + 

12 

5.17 

5.17 

. 4438 

1.0000 

MALE W A RLnnRQ 

16 

5.19 

5.19 

.3416 

1.0000 

AGES 18-34 

7 

5.71 

5.71 

.2182 

1.0000 

ACES 35 AND OVER 

9 

4.78 

4.78 

.6009 

1.0000 

female vARLiumi 

n 

6.43 

6.14 

.1844 

. 1707 

ACES 18-34 

1 

7.00 

6.00 

. .0000 

1.0000 

ACES 75 AND OVER 

- 6 

6.33 

6.17 ' 

.1667 

.3652 

85 M M 5-1GMC SM0KERS (EX ^ A RL 

LTS) 203 

5.64 

5.62 

.0957 

.8316 

ACPS 1P-3 4 

52 

5.81 

5. 87 

.2081 

.7792 

ACFS 35-50 

57 

5.44 

5.40 

.1582 

.8199 

ACFS 51+ 

94 

5.67 

5.62 

.1438 

.7135 

HALES 5rlOHC SMOKERS 

122 

5.57 

5.60 

.1242 

.7884 

FFMALF 5-10MG SM0KEPS 

81 

5.75 

5.65 

.1507 

.5213 


K_-_=-' 

i H&D 


88fr£0fr000I 

i. i i 


Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 





fT-umtr cwm 

-- 



trr 2 fl- 



.1295 

.550 9 

OTHER BRAND 

127 

5.31 


5.23 



.1321 

.5593 

R5MM 10-15MG SMOKERS 

251 

-5.21 


5.23 



.0931 

“ .8842 

ACES 1 P-3 4 

50 

4.70 


4. 80 



. 2005 

.6259 

AGES 15-50 

/ 79 

5.35 


5.24 



.1709 

.5141 

ACES M* 

--- 10 2 

5.35 


5.42 



- .1324 

.6116 

VALE 10-15MG 

147 

5.13 


5.14 



.1092 

.8966 

FEMALE 1G-15MG 

8 * 

5.36 


5.37 



. 1715 

.9432 

WHITE CARTON 

7 1 

6.05 


6.45 

* 

~ 

.1278 

.0030 

OTHER HR AND 

140 

4.66 

* 

4.43 



.1252 

.0586 

ALL 85MV 5-15MC SMDKERSCFX 

MARL LTS) 434 

5.41 


5.41 



.0667 

~ .9712" 

AGES 18-34 

102 

,>;5.26 

t •- ■ ■ ■ ! 

5.34 



.1439 

.5937 

AGES 35 AND OVER 

33 2 C 

f 5.46 

i ■' ' "v v „ 

5.43 



.0753 

.7198 

VALF 5-15MG SMOKERS 

' 26 9 W? 

v 4 5.33 

$ i- 

5.35 

• ■<». 


.0819 

.7821 

FEMALE 5-15wG SMOKERS 

16 5 " 

55 

A-* 

5. 51 


"i 

. \. 

.1142 

.7120 

WHITE CARTON 

167 - A ■ 

" 6.12 


6.37 

* ,■ 

! j-W* 

.0918 

.0069 

OTHER BRAND 

v 267 . 

4.97 

* 

4.81 


■yir 

.0908 

.0736' 

WHITE CARTON SELECTORS 

30 7 

f 6.21 


6.38 

* 

ft 

/ .0632 

.0051 

OTHER RPAND 

47 2 '} 

5.18 

* 

5.02 


V , 4 

.{ .0678 

.0200 

PRODUCT OPINION LABORATORY 

: DATA BASED UPON 798 

USABLE 

RETURNS 

analyzed 

JUNE 

1982 


V 4 7 6 3,K Y T F N D E D SMOKING OF 

85MM MARLBORO LIGHTS . % 










"—. 






—R &-D 
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Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 









1=IS NOT COOL SMOKING TO 7=IS COOL SMOKING 

NUMBER SCALE RATINGS 


I 

7 




PALLDT I 

P ALLOT IT 

SE 0F MEAN 

PROBABILITY ~ 

MARLBORO LIGHTS 85MM SMOKERS 

261 

5.28 

5. 32 

.0897 

.6734 

AGFS 18-34 

113 

5.37 

5.15 

.1443 

.. .1240 

AGES 36-50 

61 

4.05 

5.21 

.1824 

.1653 

AGFS *51* 

85 

5.41 

5.64 

.1394 

.1086 

FF V A LF MARLBORO LTS SMOKERS 

96 

5.07 

5.24 

.1620 

.3068 ' 

AGFS 18-34 

40 

5.25 

5.15 

- 2230 

. 6606 

AGFS 35-50 

- 20, 

4.60 : 

4.70 

. 4033 

.8018 

AGF5 51 + 

‘ v 3 6 

% ■; 5.14 

5.64 * - 

.2717 

~ .0709 

HALF w ARLPURO LTS SMOKERS 

165 

- : 5.41 

, ■ 5.37 

.1060 

.7318 

AG F S 18-34 

7 3 

' 5.4 4 

5.15 ‘ ■ ; r 

.1876 

.1256 

AGES 35-50 

4 3 

5.12 

5.4 4 i:')£ 

.1932 

.0957 

AGFS 51+ 

4 9 

5.61 

5.6 3 

.1320 

.8723 

WHI^f CARTON WART. LTS 

10 1 

5.72 

5.88 V 

\ .1481 

.2872 "~ 

EITHER BRAND MARL LTS" 

160 

5.01 

4.97 

.1125 

.7387 

85 H w waRLHOPO SMOKERS 

23 

5.39 

5.70 

. 4968 

.5529 

A GFS 18-34 

8 

5.75 

5.75 

. 4629 

1.0000 

AGFS 35-50 

3 

7.00 

6.00 

1.0000 

. 4238 

ACES 51+ 

12 

4.75 

5.58 

. 8602 

.3556 

MALK MARLBORO 

1 6 

4.88 

5.81 

.5613 

.1065 

AGFS 18-34 

7 

5.57 

5.86 

. 4206 

.5269 

AGFS 35 AND (IV ER 

Q 

4.33 

5.78 

.9146 

.1507 

FEMALE marLPORG 

7 

6.57 

5.4 3 

. 8571 

. 2299 

AGFS 18-34 

1 

7.00 

5.00 

.0000 

1.0000 

AGFS 35 AND 0VFR 

6 

6.50 

5.50 

1.0000 

.3652 

85MM 5-10HG SMOKERS (FX MARL L**S) 

197 

5.17 

5.21 

.1019 

.6589 

AGFS 1 ft-34 

6 9 

5.24 

5.02 

. 2326 

.3512 

AGFS 35-50 

5 7 

4.88 

4.93 

.1572 

.7383 

AGFS 51+ 

90 

5.31 

5.53 

.1515 

.2132 

WALKS 5-10MG Smokers 

m 

5.0 5 

5.16 

.1224 

.3858 

FFm aLF 5-10 mg SMGKFRS 

76 

5.36 

5. 30 

.1786 

.7664 


k______ _ _y 

i R & D 


061 'SOt^OOOT 



Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 
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^735 
4. 82 


1435 

1370 


0271 

3747 


5.45 

.1033 

.2600 

4.90 

.2507 

.5858 

5. 46 

.1640 

.5018 

5.71 

.1551 

.4955 

5. 45 

.1343 

. 4896 

5.45 

.1602 

.3385 

6. 14 * 

.1259 

.0575 

4. 99 

. 14 98 

.8071 

5.34 

.0728 

.2481 

4.96 

.1711 

.8106 

5. 46 

. 0794 

.1228 

5.32 

"" .0920 

=_ .2757 

5.38 

.1194 

.6434 

6.01 * 

.0945 

.00 43 

4.91 

.10 2 3 

.7108 

5.99 * 

.0747 

.0034 

4.96 

.0751 

.67 36 


ANALYZED JUNE 1982 


&-,D 







■—T TITLE “6~ 





l=nUFS N|)T LEAVE A CO AT I NR TO 7=LEAVES A COATING 






NUMBER 

SCALE 

RATINGS 






ballot I 

BALLOT II 


: SE OF MEAN 

PROBABILITY 

MIRLBARB LIGHTS 85 MM SMOKERS 

261 

2.44 

2.77 

* 

. 1069 

. 0027 

AGES 18-34 

115 

2.77 

2.99 


.1710 

. 20 36 

AGES 35-50 

63 

2.35 

2.76 

* 

.1929 

.0341 

AGFS 5 0 

83 

2.06 

2.48 

* 

.1894 

.0270 

FEMALF MARLBORO LTS SMOKERS 

98 

2.37 

2.72 

* 

.1958 

.0677 

AGES 1H-0 4 

42 

2.57 

2.62 


. 2572 

.8482 

AGES 35-50 

20 

2.55 

3.25 


. 4478 

.1312 

AGES 50 

' 36 

; 2.03 

2.56 


.3640 

.1526 

MALE «AhM s ORO LTS SMOKERS 

163 

2.49 

2.80 

* 

.1240 

.0126 

AGLS 18-3 4 

73 

2.89 

3.21 


. 2257 

.1635 

AGES 3 5-50 

43 

2. 26 

2.53 

; \ 

.1921 

.1502 

AGES El* 

: 47 

2.0 9 

2. 43 

* > 

.1892 

.0735 

WHITE CARTON MARL LTS 

103 

2.09 

2.04 


.1430 

‘ .7346 

OTHER BRAND MARL LTS 

158 

2.68 

3.25 

* 

. 1 471 

.000 3 

BERM MARLBORO S w OK ER S 

23 

2.13 

’ 2.04 


.5026 

.8584 

AGES 1B - 3 4 

9 

2. 63 

2. 75 


. 9899 

. 8985 

A G r S 35-50 

3 

1.33 

1.33 


. 0000 

1.0000 

AGFS r ‘l * 

12 

2.00 

1.75 


.7398 

.7400 

MALE u A R L P 0 R 0 

1 6 

2. 50 

2. 44 


.7157 

. 9291 

AGES 18-34 

7 

2.86 

3.00 


1.1429 

. 900 1 

AGES 35 AND OVER 

9 

2.22 

2.00 


. 9686 

.8182 

F F M A L F m A R L R 0 r? 0 

7 

1-29 

1.14 


. *M01 

.6895 

AGES 19-34 

1 

i.do 

1.00 


.0000 

1.0000 

AGES 3 6 AND OVER 

6 

1.33 

1.17 


.4014 

.6948 

85MM S-10MG SMOKERS (EX MARL LTS) 

23 2 

2.45 

2.55 


-1341 

.4679 

AGES 1H-34 

5 2 

2.92 

2.92 


. 2B0 1 

1.0000 

AGES 35-50 

57 

2.60 

2.51 


.2975 

.7666 

AGES SI* 

93 

2.10 

2.37 


.1655 

.1037 

M AL r S S - 1 C mG SMOKERS 

122 

2.59 

2.63 


.1720 

. 8072 

F^MflLF ‘,-lCMC SMOKERS 

BO 

2.2 4 

2. 42 


.2150 

.3899 


Iv 


_y 

R & D 


^6t^S0i>000T 


l 


i 



Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 






f WHITE r Jl PTO M — = 

-~-7"5- 

77TT 

- 77W 



■~mbi 

.9487 

OTHER BRAND 

127 

2.61 

2.78 



.1738 

.3453 

85MM 10-15VG SMOKERS 

‘ 23 0 

2.19 

2.40 

* 


.1111 

.0533 

AGRS 1 

4 9 

2.63 

2.29 



. 2325 

.1384 

ACES 35-50 

80 

2.15 

2.55 

* 


.1712 

.0207 

ACES 51+ 

" " 101 

2.01 

2.35 

* 


.1776 

.0577 

MALE 1C-15MG 

147 

2.40 

2.61 



.1441 

.1552 

FEMALE 1G-15MG 

63 

1.82 

2.05 



.1734 

.1874 

WHITE carton 

91 

1.55 

1.63 



.1400 

.5907 

OTHER BRAND 

13 9 

2.61 

2.91 

* 


.1594 

.0568 

ALL 85MH 5-15MG SMOKERS(F.T 

MARL LYS ) 432 

2.31 

2.47 

■Jk 

— 

.0862 

.0610 

ACCS 18-34 

10 1 

2.7 8 ^ 

2.61 



.1830 

.3627 

ACES 35 AND OVER 

.33i 

2.17 

2. 43 

* 

~ 

. 0971 

.0078 

MALE 5-15 W C SMOKERS 

26 9 

- 2.49 

2.62 



.1108 

.2394 

FEMALE 5-15MG SMOKERS 

163 

. 2.02 

2.23 



.1372 

.1263 

WHITE CARTON 

166 v : 

1.R3 

1.87 



.1217 

.7645 

OTHER BRAND 

^66 

2.61 

2.85 

* 


.1174 

.0420 

WHITE CARTON SELECTORS 

307 

1.90 

1.86 



.0865 

.6823 

OTHER BRAND 

470 

2.63 

2.99 

* 


.0893 

.0002 

PRODUCT OPINION LABORATORY 

: DA ^ A BASED UPON 798 

USABLE RETURNS 

ANALYZED 

JUNE 

1982 


V4763,EXTENDED SMOKING OF 

85MM MARLBORO LIGHTS 








k 

I 




V"V 


«_R &^d 


C6^S0^000T 
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! Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 
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l = DflKS NOT HAVE A DRY TASTE IN THE 

MOUTH TO 

7=HAS A DRY TASTE IN THE MOUTH 


.__ 


NUMBER 

SCALE 

RATINGS 





BALLOT I 

H ALLOT IT 

SE OF MEAN 

- PROBABILITY 1 

M A RLR0RO LIGHTS 85MM SMOKERS 

259 

2.82 

2.87 

.1090 

.6262 

AGES 18-34 

114 

7.96 

2.90 

.1741 

.7254 

AGES 35-5C 

61 

2.93 

2.84 

. 2202 

.6610 

AGES ?1+ 

8 4 

2.54 

2.86 * 

.1761 

.0681 

FEMALE MARLBORO LTS SMOKERS 

96 

7.66 

2. 77 

.1986 

.6724 

ACES 18-34 

41 

2.71 

2.61 

. 33 46 

.7692 

ACES 35-50 

19 

3.05 

3.11 

. 4290 

.8993 

ACES r )h 

36 

2.39 

2.78 

. 2935 

.1910 

MALE MARLBORO LTS SEEKERS 

163 

7.91 

2.93 

.1290 

.8807 

AGES 1°-3 4 

7 3 

3.11 

3.07 

. 19U4 

. 830 9 

AGES 36-50 

47 

2.88 

2.71 ^ „ 

. 2571 

.5274 

ICES 51 + 

' 48 

2.65 

2.92 

.2183 

.21»6 

WHITE CARTON MARL LTS 

103 

2.20 ■ 

2.12 

.1454 


OTHER BRAND MARL LTS 

156 

3.22 

3.37 

.1532 

. 3391 

8SMM maRLPCRO SMOKERS 

22 

2.05 

2. 41 

. 3923 

.3673 

ACES 18-34 

8 

2.88 

2.75 

.8115 

. 8762 

ACES **5-50 

3 

1.67 

2.00 

. 3333 

. 4238 

ACES 814- 

11 

1.55 

2.27 

.5238 

.1932 

MALE MAPEPDRO 

16 

2-25 

2.98 

. 5234 

.7499 

ACES 18-34 

7 

" 3.14 

3.00 

.9368 

.8781 

AGES 35 AND OVER 

9 

1.56 

2.78 * 

.5472 

.0542 

FFMALF u ARL HORO 

6 

1.50 

1.17 

.2108 

.1734 

ACES 18-34 

1 

1.00 

1.00 

. 0000 

1.0000 

ACES 35 AND OVER 

5 

1.60 

1.20 

. 2449 

.1771 

8Cum 5-1Q MG SMOKERS (EX marl LTS) 

20 2 

2. 84 

2.93 

.1318 

.5312 

ACES 18-34 

5 2 

3.19 

3.31 

. 2542 

.6563 

ACES 35-50 

56 

3.32 

3.04 

.2765 

.3066 

ACES 51* 

94 

2.3 6 

2.65 

.1813 

.1125 

«ALES 5-10MC SMOKERS 

121 

3.2G 

3.12 

.1726 

.6711 

FFMALF 5-10 w G SMOKERS 

HI 

2.31 

2.63 

. 2025 

.1129 


K. 


_ v 

R & D 


tetcotoooT 

I, 3 3 


Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 






1 


y^W7 TF=~C HTTUV 

' T*r~ - 

‘ 5/45 

— 2.23 



.2006 > 

ETHER HR AND 

127 

3.07 

3.34 


.1804 

.1364 

85 H w 10-15MG SMDKERS 

23? 

' 2.60 

2.63 

• - 

.1160 

.7909"*" 

A 18-34 

50 

3.52 * 

2.64 


.2950 

.00 47 

ACTS 35-50 

80 

2.35 

2.70 

* 

. 1489 

.020 1 

A CFG 51 + 

10? 

2.34 

2.57 


.1745 

.1964 

MALF 10-15MG 

1 48 

2.81 

2.77 


.1415 

.7720 

F F V A L F 10-15MC 

84 

2.23 

2.38 


. 2015 

.4509 

WHITE CARTON 

9? " 

1.86 

1.73 


.1418 

.36 31 

OTHER BRAND 

140 

3.09 

3.22 


.1579 

.4258 

ALL 88MM 5-15MC SMHKEPSCEX MARL 

LTS) 434 

2.71 

2.77 


.0871 

.5333 

AOES 18-34 

102 

3.35 * 

2.98 


.1995 

.0613 

A GPS 35 AND OVER 

• 33 2 

: 2.52 

2.70 

* 

.0950 

.0473 

HALF 5-15MC SMOKERS 

•26 9 

2.99 

2.93 


.1097 

.6180 

FFMALE 5-15MG SERVERS 

165 

2.27 

2.50 


.1425 

.0952 

WRITE CARTON 

167 , • 

2.13 

1.95 

' V 1 * 

.1111 

.1158 

OTHER BRAND 

267 

3.08 

3. 28 


.1228 

.1030 

WHITE CARTON SELECTORS 

30 7 

2.08 

1.96 

■ 

.0811 

_.1142_ 

OTHER BRAND 

46 7 

3.13 

3.33 

* 

.0923 

.0278 

PRODUCT OPINION LABORATORY : DATA BASED UPON 79R 

USABLE RETURNS 

ANALYZED JUNE 

1982 


V 4763,F XTFNDFD SMOKING OF B5MM 

MARLBORO LIGHTS 
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m mm mm 
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' Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 









RATINGS 


BALLOT IT SE OF MEAN PROBABILITY 


2.87 

.1138 

.2667 

3. G 3 

.1758 

.2357 

2.81 

. 2306 

.4171 

2.69 

.1965 

.8488 

2.72 

.2046 

.5875 

2.57 

. 3009 

.8695 

3. 16 

. 4672 

.3496 

2.66 

. 3527 

1.0000 

2.96 

.1353 

.3236 

3.30 

.2169 

.1656 

2.66 V 

. 2607 

.7864 

2.71 

.2256 

.7794 

2.03 

.1572 

.2415 

3.42 * 

.1559 

.0341 

2. 17 

. 4949 

.1246 

3.25 

. 9636 

1.0000 

2.33 

. 8 R19 

. 2704 

1 . 42 

.6723 

.1078 

2.50 

.6920 

.1932 

3.57 

1.1127 

1.0000 

1.67 

. 8498 

. 0033 

1.43 

. 4286 

.3579 

1.00 

.0000 

1.0000 

1.5G 

. 5000 

.3652 

2. 85 

. 1449 

. 4982 

3.46 

. 3243 

.1753 

2.89 

.3139 

.5046 

2.49 

.1701 

.5735 

2.86 

.1817 

.7176 

2. 85 

. 2377 

.1361 


R&D 









^TUTf^=r^ = PTffN 

74 — 

— 2-.4S- 

*- 

OTHER BRAND 

126 

2.94 


flSHw 10-15 MG SMOKERS 

23 2 

2.58 


AGES 18-34 

50 

3.22 

★ 

AGES 35-50 

80 

2.52 


ASF 5 51* 

10? 

2.31 


HALE 10-15MG 

148 

2.78 


FFMALE I 0-1 SMS 

84 

2.24 


WHITE CARTON 

9 2 

1.99 

* 

OTHER RP AND 

140 

2.97 


ALL 85MM 5-15MG SMDKERS(EX 

'AARL LTS ) 432 

2.66 


AGES 18-34 

102 

_ 3.12 


AGES 35 AND OVER 

■j 33 0 V 

2.52" 


MALE 5“ 1 5 W G SMOKERS 

. *‘26 9 

2.84 


F F ,jr ft L E 5-1 5MG SMOKERS 

163 

2.36 


WHITE CARTON 

166 

2.19 

* 

OTHER BRAND 

v 26 6 

2.95 


WHITE CARTON SELECTORS 

30 7 

2.18 

* 

OTHER BRAND 

47 0 

i 

3.04 


product opinion laboratory 

: DATA BASED UPON 798 

USABLE 

RETURNS 

' V4763,EXTENDED SMOKING nF 

85MM MARLBORO LIGHTS 
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Source: https://www.industrydocume 


-tt*— 
3*31 * 


1716 

2034 


0 3 47 
0655 


2.60 

.1139 

.8443 

2. 44 

. 2745 

.0066 

2.77 

.1827 

.1717 

2.55 

.1584 

.1366 

2.67 

.1455 

.4652 

2.49 

.1807 

.1668 

1.71 

.1368 

.0392 

3. 19 

. 1641 

.1761 

2.72 

.0907 

.5310 

2.96 

. 2206 

.4858 

2.65 ... 

.0971 

.1987 

2.75 

.1142 

. 4414 

2.66 * 

.1477 

-0409 

1.87 

.1074 

.0037 

3. 25 * 

.1292 

.0226 

1.88 

.0813 

_.0007 

3.30 * 

.0 957 

.0062 


ANALYZED JUNE 1982 
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1=DISI.IKK KXTREMELY TD 7=LIKE EXTREMELY 



NUMBER 

SCALE 

RATINGS 



i 



BALLOT I 

BALLOT II 

... 

SE OF MEAN 

PROBABILITY ~ 

MARLP0RH LIGHTS 85 MM SMOKERS 

761 

5.69 

5.68 


. 0648 

.8536 

AGES 18-34 

US 

5.73 

5.77 


.1083 

.7 475 == ' = ‘ 

ACTS 35-50 

67 

5.61 

5.55 


.1278 

.6214 

AGES SI* 

8 4 

5.69 

5.65 


.0994 

.7209 

FEMALE MARLBORO LTS S^DK FRS 

96 

5.63 

5.82 * 


.0944 

.0363 

AGES IB-34 

42 

5.64 

6.05 * 


.1323 

.0041 

AGES 15-50 

1 9 

5.32 

5.32 


. 2294 

1.0000 

AGES 5U 

3 5 

5.77 

5.83 


.1585 

.7210 

MALE ’MAkLROPO LTS SMOKERS 

165 

5.73 

5.59 


.0853 

.1161 

AGES 1P = 3 4 

73 

5.78 

5.60 


.1477 

.2299 

AGES ?5-‘'0 

4 3 

5.74 

5.65 


.1554 

.5596 

AGES 51+ 

49 

5.63 

5-53 


.1279 

.4347 

WHITE CARTON MARL LTS 

103 

6. 17 

6.38 * 


.0726 

.0043 

OTHER B P A r; [) MARL LTS 

15 8 

5.38 . 

5.22 

> 

. 0 944 

.0917 

:85MM VARLPC^O SMOKERS 

22 

5.R2 

5.77 


. 1227 

.7153 

AGES 19-14 

8 

5.75 

5.63 


-2266 

.60 26 

AGES 9^-kq 

3 

5.33 

5.33 


.5774 

1.0000 

AGES 51+ 

M 

6.00 

6.00 


.1348 

1.0000 

MALE mARLPORO 

1 5 

5.60 

5.60 


. 1690 

1.0000 

AGES 15-34 

7 

5.71 

5.57 


. 2608 

.6074 

AGES 15 A NO OVER 

8 

5.50 

5.63 


.2266 

.6026 

F c M A L r M A R LP 0[?U 

7 

6.29 

6.14 


.1429 

.3579 

AGES 19-1-1 

1 

6.00 

6.0 0 


.0000 

1.0000 

AGES 35 AND OVER 

6 

6.33 

6. 17 


.1667 

.3652 

85MM S-10MG SMOKERS (EX MARL LTS) 

20 0 

5.55 

5.41 


.0836 

.0915 

AGES 18-34 

51 

5.69 

5.47 


.1822 

. 2404 

AGES 36-5C 

5 6 

5.30 

5.21 


.1556 

.5752 

AGES 51+ 

93 

5.62 

5.49 


.1177 

. 2751 

MALES 5-1CMG SMOKERS 

no 

5.54 

5.39 


.1115 

.1998 

FEMALE 5-1CWG SMOKERS 

81 

5.57 

5. 43 


.1264 

.2857 
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Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 




1 


cm'nN 

-- 

- 

——- 

6.33 

* 

VI006 

.0134 

QT'IFR ft P A VD 

125 

5.23 

* 

4.86 


.1145 

.0017 

85MM 10-15MG SMOKERS 

229 

5.43 


5.39 


.0705 

.6268 

AGES 18-34 

50 

5.00 


5.06 


. 1700 

.7258 

AGES 35-50 

80 

*5. SO 


5.44 


.1158 

.5974 

AGES 51 + 

99 

5.59 


5.53 


.1034 

.5660 

MILE 10-15MC 

146 

5.38 


5.36 


.0792 

.7917 

F F w A L E 10-15MG 

83 

5.52 


5. 46 


.1364 

.6642 

WHITE CARTON 

92 

6.15 


6.39 

♦ 

.0662 

.0008 

OTHER HR AND 

137 

4.94 

* 

4.72 


.1065 

.0392 

ALL 85MM 5-15MO SMOKERSCFX 

MARL LTS) <>29 

5.48 


5.40 


.0542 

.1180 

ACES 18-34 

101 

5.15 


5.27 


.1248 

.5343 

AGES 35 AND OVER 

329 ■ 

5.53 


5.44 

'A - 

.0596 

.1495 

MALE 5-15MG SMOKERS 

26 5 

5.45 


5. 37 

. 0664 

. 2555 

FEMALE 5-15MG SMOKERS 

164 

5.54 


5.45 


.0928 

. 2951 

WHITE CARTON 

167 

6. 1 2 


6.37 

* : 

. 0579 

.0001 

OTHER HR AN I) 

t 26 2 

5.08 

* 

4.79 

. : - 

.0780 

.0004 

WHITE CARTON SELECTORS 

30 8 

6.16 


6.38 

* *' ; 

.0420 

.0001 

OTHER BRAND 

46 5 ( r 

5.18 

* 

4.95 


.0570 

.0002 

PRODUCT OPINION L A DOR ATOPY 

1 DATA BASED UPON 798 

USABLE 

RETURNS 

ANALYZED JUNE 

1982 


V4763/EXTENDED SMOKING OF 

H5MM MARLPORO LIGHTS 
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Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 








APPENDIX C 


V4764 MERIT 8 5mm 


Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 


1000405500 



‘TPO 




1?D0ES NUT HAVE A MILD TASTE TO 7-HftS A HTLD TASTE 



number 

SCALE 

RATINGS 





~ “ B ALLOT I 


BALLOT IT 

SE OF MEAN" 

PROBABILITY 

85MH MERIT SMOKERS 

325 

6.11 


6.02 

.0679 

.1575 

AGES 18-34 

96 

6.10 


6.01 ‘ " 

.1016 

.3613 

AEES 35-50 

100 

6.02 


8.87 

.1.351 

.2689 

ACES 51 + 

129 

6.19 


6.14 

.1129 

.637 3 

FEMALE VFP1T 

130 

6.13 


6.09 

.1242 

" " ::z: .7556 

AC F S 18-34 

35 

6.37 

r- 

6. 14 

. 1644 

.1703 

ACES 35-50 

41 

t : ‘.73 


5.98 

.2468 

.8385 

ACES 51 + 

5 4 

A:6.13 


6.15 

.2090 

.9271 

MALE MERIT 

195 

6.10 

* 

5.97 

.0774 

.0826 

ACES 18-34 

61 

5.95 


5.93 

.1291 

.8948 

ACES 38-50 

59 

6.08 

* 

5.80 1 y 

.1511 

.0593 

ACES 51+ 

■ 75 

6.24 


6.13 

.1239 

. 3962 

WHITE CARTON MERIT 

157 

6.33 


6.39 

' .0902 

.48 83 

OTMFR BRAND MERIT 

168 

. / c; * qi 

* 

5.67 

.0 997 

.0147 

85M w 0-10MC SMOKERS (FX MER'T) 

44 0 

5.81 


’ 5.77 

.0667 

.5701 

ACES 18-34 

126 

' ’ 5.60 


5.60 * 

.1572 

.95 87 

Aces 35 AND OVER 

31 4 . 

• 5.90 


5.85 ^ 

.0692 

.4692 

ffmalf 0-1 CMC 

182 

5.79 


5.83 

.1134 

.7009 : 

MALE 0-lC w C 

25 R 

.. / " 5.83 


5.74 

.0810 

.230 4 

0-10MC WHITE CARTON 

175 

6.25 


6.25 

.1019 

1.0000 

0-10MC OTHER BRAND 

265 

5.52 


5.46 

. 0 882 

. 47 45 

WHITE CARTON 

353 

6.27 


6.33 

. 0682 

.3876 

OTHER BRAND 

456 

5.68 

* 

5.54 

.0641 

.0297 

PRODUCT OPINION LABORATORY : DATA 

BASED UPON 

821 USABLE 

RETURNS ANALYZED vIUNE 

1982 



V476'»,EXTENDEn SMOKINC OF R5MM MERIT 
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Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 
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Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 








TTBLE ‘=7 




s 


1 = TS MOT HARSH TO 7 = IS HARSH 


NUMBER SCALE RATINGS 


i . ._ 


BALLOT I 

BALLOT IT 

~ : SE 

OF HE AN“ :=r ~ 

~ PROBABILITY 

8SMM MEPIT SMOKERS 

325 

1.99 

2.11 


.0802 

• 1420 

AGES 18-34 

97 

2.12 

2.19 

r—:r “ 

.1570 

.6968 

AGES 35-50 

100 

2.04 

2.21 


. 1724 

. 3274 

AGES SU 

12 8 

1.86 

1.98 


.0971 

.2276 

FEMALE MERIT 

128 

2.02 

2.02 


.1356 

.9529 

AGES 18-34 

35 

2.26 

2.17 


. 3289 

.7917 

AGES 35-50 

■ 40 

2.10 

2.00 


.2675 

.7116 

AGES 51+ 

5 3 

1.79 

1.9 4 


.1436 

.2982 

HALF MERIT 

197 

1.98 

2. 17 

* 

.0 907 

.0552 

AGES 18-34 

w 62 

2.05 

2.19 


.1624 

.3783 

AGES 35-50 

60 

2.00 

2.35 


. 2240 

.11 97 

AGES 51+ 

N 75 

1.91 

2.00 


- 1318 

.4879 

WHITE CARTON MERIT 

156 

1.79* 

1.62 


. 0970 

.0 840 

OTHER BRAND MERIT 

169 

2.18 

2.56 

* 

.1225 

.0027 

85HM 0-10MG SMOKERS (EX MERIT) 

441 ' 

: . 2.25 

2.35 


.0770 

.1633 

AGES 1R-34 

126 

2.3 4 

2. 46 


. 1383 

.3953 

AGES 35 AND OVER 

315 

2.21 

2.31 


.0926 

.2730 

FEMALE O-10 W G 

182 

2.39 

2.36 


.1266 

.. .7908 

HALE 0-I0 V G 

259 

2.15 

2.35 

* 

. 0960 

.0319 

0-10MG WHITE C ARTCIN 

175 

1.82 

1.74 


.1078 

.4989 

O-IOMG OTHER BRAND 

266 

2.53 

2.76 

* 

.1056 

.0315 

WHITE CARTON 

351 

1.78 

1.68 


.0698 

.1625 

OTHER BRAND 

45 8 

2. 40 

2.67 

* 

.0779 

.0008 


PRODUCT OR INIDN LABORATORY : DATA BASED UPON 821 USABLE RETURNS ANALYZED JUNE 1982 
V4764,EXTENDFD SHAKING OK 85MM MERIT 


I 


_y 

R & D 


COGSOt'OOOt 


I 



Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 
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Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 













— ' TTBL'E 3 


N 


INDUES NOT HAVE A GOHO TASTE TO 7=HIS A GOOD TASTE 



NUMBER 

SCALE 

RATINGS 






BALLOT I 

BALLOT IT 


SE OF MEAN 

PROBABILITY 

85MM MERIT SMOKERS 

327 

5- R2 

5.89 


.0758 

.3791 

AGES 18r34 

97 

5.75 

5.81 


.1397 

.6631 — 

AGES 3 5-50 

10 I 

5. R 3 

5.76 


.1188 

.5680 

AGES 51* 

129 

5.87 

6.05 


.1314 

.1736 

FFMALF MERIT 

130 

5.84 

6.08 

* 

.1319 

.0 693 

AGES 1 P-3 4 

3 5 

6.06 

6.14 


.1804 

.6427 

AGES 35-LO 

41 

5.71 

6.05 

* 

.1697 

.0 482 

A GF S 51 + 

5 4 

5.80 

6.06 


. 267 2 

. 3379 

MALE MERIT 

197 

5.81 

5.77 


.0903 

.6195 

ACES lfl-34 

62 

5.58 

5.63 


> .1944 

.7996 

ACES 35-50 

60 

5.92 * 

5.57 


.1537 

.02 49 

AGES r >l* 

' 75 

5.92 

6.04 


V - .1200 

.3218 

WHITE CARTON MERIT 

157 

6.16 

6.38 

★ 

.0825 

.0093 

OTHER BRAN0 MER IT 

170 

' 5.51 

5. 44 


.1236 

.5758 

85MM 0-10 U G SMOKERS (EX MERIT) 

440 

: ; 5.50 

5.54 


.0636 

.5050 

AGES 18-34 

126 

5.55 

5.54 


.1179 

.9449 

AGES 35 AND OVER 

31 4 , 

*. 5. 48 

5.54 


.0757 

. 4053 

FEMALE 0-10 MG 

1B2 

5.50 

5.51 


- . .1001 

.9090 

M AL c 0-10MG 

25 n 

5.50 

5.56 


.0826 

.4313 

0 — 1 G WHITE CARTON 

175 

6.21 

6.31 


. 0782 

.1869 

0 -10 MG OTHER BRAND 

265 

5.03 

5.0 3 


.0922 

.9663 

WHITE C 8R TUN 

353 

6.18 

6.35 

♦ 

.0550 

.0034 

OTHER BRAND 

45 0 

5.22 

5. 19 


.0713 

.6935 


PPODIICT OPINION LAHfIRATORY : OITA BASED UPON 821 USABLE RETURNS ANALYZED .1UNE 1982 
V4764»fc'XTPN0E0 SMOKING OF R5MY MERIT 


K. 


_y 

R & D 


SOSSOPqqqj 




Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 








Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 


“TTFTLF T 




1 = TS NOT SATISFYING TD 7=TS SATISFYING 


NUMBER SCALE RATINCS 



2 ' - 

BALLOT I 


BALLOT IT 

SE OF MEAN 

PROBABILITY 

B 5 HV VKRIT SMOKERS 

327 

5.92 


5.88 

.0652 

.5494 

ACES 1 P-1 4 

97 

5.90 


5.81 

' .1064 

.4462 

A GK S 7 5-50 

101 

5.7 8 


5.77 

.1165 

.9300 

ACES 51 * 

129 

6.05 


6.02 

.1127 

.7803 

F F u A L F MF.oiT 

130 

5.92 


6.0 3 

. 0928 

. 2466 

AC fir, IP -7 4 

35 

5.8 3 


5.89 

.1531 

.7123 

ARKS 35-50 

41 

5.76 


5.93 

.1597 

.2914 

AGFF FIf 

5 4 

6.11 


6.20 

.1614 

.5754 

HALF l «KRIT 

197 

5.92 


5.78 

.0886 

.1195 

ARKS 18-34 

62 

5.94 


5.77 

.1421 

.2598 

ACES 35-50 

60 

5. 80 


5.67 

.1620 

.4191 

AGES Fl. t 

■' 7 5 

6.00 


5. B 8 

.1553 

.4485 

WHITE CARTON MERIT 

157 

6.21 


6.41 * 

.0771 

— .0089 

OTHER BRAND MERIT 

170 

5.65 

★ 

5.39 

.1003 

.0009 

85K V 0-10 mg SMOKERS (EX MERIT) 

441 

5.62 


5. 66 

.0664 

.5687 

ACES 18-34 

126 

5.77 


5. 86 

i .1087 

. 4290 

ACTS 75 A\n OVER 

31 5 

5.56 


5.57 

. 0822 

.8118 

FEMALE .O.-rlCVC 

i n 2 

5.69 


5.69 v 

.10 37 

1.0000 

MALE 0-10 Mf, 

259 

5.57 


5-63 

.0865 

.4551 

0-lQMf* WHITE CARTON 

175 

6.20 


6.35 * 

.0859 

.0706 

0 — 10 M G OTHER BRAND 

266 

5.23 


5.20 

. 09 42 

.6929 

WHITE CARTON 

35 3 

6.20 


6.38 * 

.0 567 

.0022 

OTHER BRAND 

45 9 

5.38 

* 

5.2 4 

.0687 

.0402 

PRODUCT OPINION LABORATORY : DATA BASED UPON 
V4764,EXTENDED SMOKING OF B5MM MERIT 

821 USABLE 

RETURNS ANALYZED 

.TUNE 1982 
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Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 
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Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 











GOSSOfcOOOl 


Source: 


SE OF MEAN 


PROBABILITY 


0745 

.0320 

1405 

.0052 

1417 

. 8257 

1093 

.4865 

1227 

.7494 

1843 

. 2083 

2298 

.1967 

2039 

. 9253 

0 92 4 

.0025 

1938 

.0119 

1753 

*1488 

1181 

.2157 

0956 

.50 52 

1105 

.0016 

0713 

.7006 

1314 

.9490 

0 850 

.6819 

1233 

.6522 

0054 

.3184 

1140 

.1370 

0907 

.0818 

0721 

.0893 

0699 

.00 42 


JUNE 1982 


R&D 



8 1 ! 


1000-105510 



Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 








(T~~~ ' - mu t~ ■ ~ ^ 

1 =D OES NOT LEAVE A COATING TO 7=LEAVES A COATING 

NUMBER SCALE RATINGS 

BALLOT I BALLOT IT SE OF MEAN ^PROBABILITY ’ 


85 M M MERIT SMOKERS 

326 

2.44 

2.59 


.0997 

.1450 

AGES IP-34 

96 

2.63 

2.92 


.2025 

“ .1492 

AGFS 35-50 

iei 

2.53 

2.80 


.1908 

.1607 

AGES 51 + 

129 

2.23 

2.17 


.1351 

.6520 

FEMALE MERIT 

130 

2. 25 

2.42 


.1587 

.2881 

AGES 1R-34 

35 

2.63 

2.97 


. 3866 

.3852 

ACES 35-50 

41 

2.32 

2.39 


. 2992 

. 80 32 

AGES 51 + 

5 4 

1.96 

2.09 


.1832 

. 4893 

M A L E v E P I T 

196 

2.57 

2.69 


.1284 

.3224 

AGES lfi-34 

61 

2.62 

2.89 


.2313 

.2603 

AGES 35=50 

60 

2.68 

3.08 


. 2484 

.1088 

AGES 51+ 

* 75 

2. 43 

2.23 


. 1 908 

.2982 

WHITE CARTON MERIT 

157 

2.08 

2.25 


.1388 

.2326 

OTHER BRAND MERIT 

169 

2.78 

2.90 


.1430 

. 3901 

85MM 0 -10 W C SMOKERS (EX MERIT) 

440 

2.49 

2.62 

* 

.0772 

.0844 

AGES 18-34 

126 

2.69 

2.89 


.1417 

.1601 

AGES 35 AND OVER 

31 4 

2.41 

2.52 


.092 1 

.2533 

FF u 5 LF 0 -10 M G 

18 2 

2.37 

2.60 

* 

.1213 

.0554 

MALE 0-IO W G 

25 3 

2-57 

2.64 


.1000 

.5429 

0-10VG WHITE CARTON 

174 

2. 13 

2.03 


.1193 

.3911 

0 -10 M G OTHER BRAND 

266 

2.73 

3.01 

★ 

.1001 

.00 49 

jWHITE CARTON 

350 

2.11 

2.10 


.0898 

.9732 

OTHFR RPANB 

458 

2.74 

2.96 

* 

.0819 

.0064 


PRODUCT OPINION LABORATORY : DATA BASED UPON 8?1 USABLE RETURNS ANALYZED JUNE 198? 
V 4 7 6 4 , F X T F N D F P SMOKING OF 85MM ME R T T 
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Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 
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Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 







TTOT/E 7 


l^DOES NOT HAVE A DRY TASTE IN THE MOUTH T0 7"HAS A DRY TASTE IN THE MOUTH 

NUMBER SCALE RATINGS 




8ALLOT I 


BALLOT II 

SE OF MEAN " 

PROBABILITY “ 

8SMW MERIT SMOKERS 

32 7 

2.90 


2.87 

.1064 

.7920 

AGES 18-34 

97 

2.97 


3.03 

-- . 20 97 

.7661 

AGES 35-SO 

10 1 

3.0 5 


3.15 

.1743 

.5783 

AGES SI* 

127 

2.74 


2.54 

.1712 

.2587 

FEMALE MERIT 

130 

2. Q 6 


2. 89 

. 1667 

.8481 

AGES 18-34 

35 

2.57 


3.06 

.2861 

.0940 

ACES 36-60 

41 

3.07 


3.00 

.2590 

.7764 

AGES 51* 

54 

i 2.89 


2.70 

. 2945 

.5391 

MALE v EP I T 

197 

2.93 


2.86 

.1385 

.6396 

AGES 18-34 

62 

3.19 


3.02 

.2831 

.5402 

AGES 3 5-50 

60 

3.0 3 


3.25 

.2342 

.3614 

AGES SI* 

75 

2.63 


2.43 

• 2062 

. 3368 

WHITE CARTGN MERIT 

157 

2.34 


2. 20 

.12 83 

.2758 

OTHER BRAND MERIT 

170 

3.42 


3.50 

.1669 

.6523 

85 MM 0-1CMG SMOKERS (EX MERIT) 

43 9 

2.78 


2.79 

. 0769 

.9515 

AGES 18-34 

126 

2.84 


2.90 

.1261 

.6647 

AGES 35 AND OVER 

31 3 

2.76 


2.74 

.0952 

.8612 

FFMALE 0-10 MG 

182 

2.65 


2.65 ‘ 

.1245 

.963 9 

M RL C 0-10VG 

257 

2.88 


2.89 

.0975 

.9005 

0 -10 M C WHITE CARTON 

175 

2.22 

* 

1. 97 

.1083 

.0201 

0-10 W G OTHER PR AND 

26 4 

3.16 


3.33 ■ 

. 1046 

.0930 

WHITE CARTON 

35 7 

2.29 

* 

2.07 

.0815 

.0071 

OTHER BRAND 

457 

3.25 


3.41 * 

.0882 

.0751 

PRODUCT OPINION L A BORA TORY : .1 AT A 

BASED UPON 

821 (JSARLE 

RETURNS ANALYZED 

JUNE 1982 



V47M, EXTENDED SMOKING HE 8SMM MERIT 
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Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 
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Source: https://www.industrydocuments.ucsf.edu/docs/qhhkOOOO 
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l=nUFS NOT LEAVE AN AFTFRTA3TF TO 

7=LEAVES AN 

AFTERTASTE 



__ 


NUMBER 

SCALE 

RATINCS 





BALLOT I 

RALLOT IT ' 
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2. B2 

2.81 

.0937 
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AGES 18-34 

97 

3 • 0 5 

2.99 

. 1788 :=r:: 

.7301 

AGES 35-50 
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2.90 

3.01 
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2.53 
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.3229 
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3 F 
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2.80 
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41 

2.54 
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. 2515 
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HALF ^ F. P T T 
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2.84 
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AGES 18-34 

62 

^.05 

?.io 

.2316 

.8296 

AGES 3 5-SO 

60 

2.98 

3.07 

.2368 

.7264 

AGES FI* 
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2.45 

.1701 
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WHITE CA RTflN W KR I T 
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2.34 

2.29 

.1212 

.6782 

OTHER PRAM) MERIT 
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3.27 

3.30 

* ..1415 

.8300 
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2.15 

.1135 
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